2013 PRONGHORN HUNT RESULTS BY HUNT AND UNIT GROUP

Tag Tags Tags % # Succ. % Hunter
UNIT GROUP Apps Quota Sold Avail Draw Odds Return Hunters Success

RESIDENT PIW ANTELOPE ANY LEGAL WEAPON HUNT 2000

STATEWIDE | 1,805 5 5 5 361tol | 80% 4 100%

HERITAGE ANTELOPE ANY LEGAL WEAPON HUNT 2100 & 2200

STATEWIDE | 2 2 2 | 100% 2 100%

SILVER STATE ANTELOPE ANY LEGAL WEAPON HUNT 2300

STATEWIDE | 1,255 1 1 1 1255t0 1 | 100% 1 100%

DREAM TAG ANTELOPE ANY LEGAL WEAPON HUNT 2500

STATEWIDE | 604 1 1 1 604to1 | 100% 1 100%

RESIDENT AND NONRESIDENT BUCK ANTELOPE LANDOWNER COMPENSATION HUNT 2115
AND 2215

031 9 9 100% 8 89%
032, 034, 035 12 12 100% 11 92%
041 1 1 100% 1 100%
044 1 1 100% 0 0%
051 2 2 100% 2 100%
065 4 4 100% 4 100%
067 1 1 100% 1 100%
068 1 1 100% 1 100%
115 1 1 100% 1 100%
121 1 1 100% 1 100%
153, 156 8 8 88% 7 100%
161, 164 2 2 100% 1 50%
172,173 4 4 100% 4 100%
184 4 4 100% 4 100%
TOTALS 51 51 98% 46 92%
RESIDENT BUCK ANTELOPE ANY LEGAL WEAPON HUNT 2151

011* 475 117 117 112 5to1 95% 59 54%
012 - 014 923 156 156 151 6tol 97% 83 56%
015 479 146 146 144 4101 98% 75 53%
021, 022 873 30 30 28 30to1 100% 21 75%
031* 495 134 134 128 4101 100% 86 67%
032, 034, 035 993 270 270 257 4t01 96% 157 63%
033 Early* 467 42 42 37 12to1 100% 24 65%
033 Late 154 42 42 37 4t01 97% 20 54%
041, 042 Early 768 85 85 80 10to 1 101% 72 90%
041, 042 Late 276 69 69 67 4t01 96% 47 72%
043 - 046 79 24 24 24 4t01 96% 18 75%
051 264 67 67 66 4t01 98% 40 61%
061, 062, 064, 071, 073 1,007 113 113 113 9to1l 92% 86 80%

1 hunt returns thru 2/27/14



2013 PRONGHORN HUNT RESULTS BY HUNT AND UNIT GROUP

Tag Tags Tags % # Succ. % Hunter
UNIT GROUP Apps Quota Sold Avail Draw Odds Return Hunters Success

065, 142, 144 366 48 48 47 8tol 96% 39 85%
066 125 27 27 27 5tol 89% 19 74%
067, 068 364 81 81 80 5tol 96% 61 78%
072,074, 075 338 85 85 84 4t01 96% 55 67%
076, 077, 079, 081, 091 293 26 26 26 12to1 100% 22 85%
078, 105 - 107, 121 284 44 44 44 7to01 100% 41 93%
101 - 104, 108, 109, 144 302 36 36 36 9tol 97% 25 69%
111 -114 755 69 69 69 11to1 100% 49 71%
115, 231, 242 261 25 25 25 11to1l 92% 15 64%
131, 145, 163, 164 325 53 53 53 7to1l 100% 45 85%
132 — 134, 245 337 41 41 40 9tol 98% 31 78%
141, 143, 151 - 156 504 164 164 164 4101 96% 124 7%
161, 162 232 20 20 20 12to1 90% 17 90%
171-173 162 31 31 29 6tol 97% 28 100%
181 - 184 202 37 37 37 6tol 95% 27 76%
202, 204 47 7 7 7 7tol 86% 57%
203, 291 21 6tol 100% 0 0%
205, 206 89 28 28 28 4t01 93% 16 61%
211, 212 30 3 3 10to1 67% 1 33%
221 - 223, 241 302 10 10 9 31tol 100% 56%
251 255 21 21 20 13to1l 100% 20 100%
TOTALS 12,847 2,155 2,155 2,096 6tol 97% 1,432 70%
RESIDENT BUCK ANTELOPE MUZZLELOADER HUNT 2171

011 10 1 1 1 10to1 100% 0 0%
012 - 014 12 4 4 4 3tol 100% 0 0%
015 11 4 4 4 3tol 50% 0 0%
021, 022 12 1 1 2 12t01 100% 1 50%
033 14 2 2 2 7t01 100% 1 50%
065, 142, 144 14 5 5 5 3tol 100% 1 20%
078, 105 - 107, 121 12 2 2 2 6tol 100% 1 50%
101 - 104, 108, 109, 144 6 1 1 1 6tol 100% 1 100%
111 -114 11 3 3 3 4t01 67% 1 33%
115, 231, 242 1 1 1 4t01 100% 0 0%
131, 145, 163, 164 3 3 3 3tol 100% 3 100%
132 - 134, 245 2 2 1 3tol 100% 1 100%
221 — 223, 241 7 1 1 1 7t01 100% 0 0%
TOTALS 126 30 30 30 5to1 90% 10 33%

2 hunt returns thru 2/27/14



2013 PRONGHORN HUNT RESULTS BY HUNT AND UNIT GROUP

Tag Tags Tags % # Succ. % Hunter

UNIT GROUP Apps Quota Sold Avail Draw Odds Return Hunters Success
RESIDENT BUCK ANTELOPE ARCHERY HUNT 2161
011 33 26 26 25 2tol 100% 4 16%
012 - 014 75 24 24 21 4tol 90% 5 24%
015 58 37 37 34 2tol 97% 8 24%
021, 022 63 5 11to1 80% 2 40%
031 26 3tol 100% 3 33%
032, 034, 035 101 89 89 80 2tol 95% 19 25%
033 29 5 5 4 6tol 100% 2 50%
041, 042 75 12 12 9 7t0l 89% 56%
043 - 046 5 4 4 4 2tol 100% 0 0%
051 42 35 35 32 2tol 97% 2 6%
061, 062, 064, 071, 073 64 51 51 48 2tol 92% 11 25%
065, 142, 144 15 10 10 9 2tol 100% 3 33%
066 7 4 4 2tol 100% 0 0%
067, 068* 33 30 32 32 2tol 94% 7 22%
072,074, 075 37 33 33 33 2tol 94% 4 12%
076, 077, 079, 081, 091 13 7 7 6 2tol 83% 1 17%
078, 105 - 107, 121 18 10 10 10 2tol 90% 4 40%
101 - 104, 108, 109, 144 30 20 20 19 2tol 95% 7 37%
111-114 37 15 15 15 3tol 80% 2 13%
115, 231, 242 20 3 3 3 7t0l 67% 2 100%
131, 145, 163, 164 22 3tol 100% 5 63%
132 — 134, 245 29 6tol 100% 1 25%
141, 143, 151 - 156 33 30 30 28 2tol 82% 5 21%
161, 162 15 2tol 100% 1 14%
171 -173* 10 3 4t01 100% 2 67%
181-184 24 8 3tol 100% 3 38%
203, 291 3 2tol 100% 0 0%
205, 206* 19 15 15 15 2tol 87% 6 47%
211, 212 2 1 2tol 100% 0 0%
221 - 223, 241 20 2 10to1 100% 1 50%
251 13 4t01 100% 2 50%
TOTALS 971 517 519 484 2t01 87% 117 25%
*Nonresident tags sold as resident tags in second draw
RESIDENT DOE ANTELOPE ANY LEGAL WEAPON HUNT 2181
011 82 23 23 22 4t01 95% 9 41%
015 182 36 36 36 6tol 94% 23 67%
031 261 88 88 87 3tol 98% 65 76%
032, 034, 035 226 43 43 43 6tol 93% 23 56%
041, 042 240 28 28 28 9tol 100% 23 82%

hunt returns thru 2/27/14



2013 PRONGHORN

HUNT RESULTS BY HUNT AND UNIT GROUP

Tag Tags Tags % # Succ. % Hunter
UNIT GROUP Apps Quota Sold Avail Draw Odds Return Hunters Success

061 - 064, 071, 073 357 98 98 98 4t01 97% 73 76%
065, 142 43 12 12 12 4tol 100% 9 75%
066 20 11 11 11 2tol 82% 64%
067, 068 212 129 129 128 2tol 92% 92 75%
101 -104, 108, 109, 144 78 12 12 11 7tol 100% 9 82%
111-114 210 26 26 26 9tol 96% 20 7%
114, 115" Baker Ranch 39 15 15 15 3t01 100% 10 67%
121 70 16 16 16 5to1l 100% 12 75%
141, 143, 151 - 156* 259 202 202 202 2tol 98% 148 74%
144 29 23 23 23 2tol 100% 11 48%
TOTALS 2,044 762 762 758 3tol 89% 533 67%
NONRESIDENT BUCK ANTELOPE ANY LEGAL WEAPON HUNT 2251

011 156 13 13 11 12to1 100% 10 91%
012 -014 175 17 17 14 11tol 100% 8 57%
015* 164 16 16 14 11to1l 100% 12 86%
021, 022 194 3 3 3 65to1l 100% 2 67%
031 112 15 15 15 8tol 100% 15 100%
032, 034, 035 191 32 32 29 6tol 97% 13 45%
033 Early 1,135 3 3 3 379tol 100% 2 67%
033 Late 85 3 3 3 29to1l 100% 2 67%
041, 042 Early 200 9 9 9 23t01 100% 8 89%
041, 042 Late 79 8 8 8 10to 1 100% 7 88%
043 - 046 14 3 3 2 5tol 100% 2 100%
051 34 7 7 7 5tol 86% 2 29%
061 - 064, 071, 073 93 13 13 13 8tol 100% 10 7%
065, 142, 144 43 5 5 4 9tol 100% 4 100%
066 35 3 3 3 12to1 100% 2 67%
067, 068 28 9 9 9 4tol 100% 7 78%
072,074, 075 55 9 9 8 7tol 75% 4 63%
076, 077,079, 081, 091 93 3 3 3 3ltol 100% 2 67%
078, 105 - 107, 121 23 5 5 5 5tol 100% 4 80%
101 -104, 108, 109, 144 36 4 4 4 9tol 100% 4 100%
111 -114 52 8 8 8 7tol 100% 8 100%
115, 231, 242 50 3 3 3 17to 1 100% 2 67%
131, 145, 163, 164 32 6 6 6 6tol 83% 3 50%
132 - 134, 245 18 5 5 5 4to0l 100% 4 80%
141, 143, 151 - 156 64 18 18 16 4t01 100% 14 88%
161, 162 33 2 2 2 17t0 2 100% 2 100%
171-173 11 3 3 2 4102 100% 1 50%
181 - 184 9 4 4 4 3tol 100% 4 100%
205, 206 19 3 3 3 7tol 100% 2 67%
221 — 223, 241 24 1 1 1 24t01 100% 0%
251 57 2 2 2 29t01 100% 2 100%
TOTALS 3,314 235 235 219 15to 1 98% 162 74%

4 hunt returns thru 2/27/14



2013 PRONGHORN HUNT RESULTS BY HUNT AND UNIT GROUP

Tag Tags Tags % # Succ. % Hunter

UNIT GROUP Apps Quota Sold Avail Draw Odds Return Hunters Success
NONRESIDENT BUCK ANTELOPE ARCHERY HUNT 2261
011 21 3 3 3 7t0l 100% 1 33%
012 - 014 22 3 3 3 8tol 100% 0 0%
015 11 4 4 4 3tol 100% 4 100%
021, 022 6 1 1 1 6tol 100% 1 100%
031 9 1 1 1 9tol 0%
032, 034, 035 21 10 10 9 3tol 100% 3 33%
033 70 1 1 1 70to 1 100% 1 100%
041, 042 22 1 1 1 22t01 100% 1 100%
051 4 4 4 3 l1tol 100% 1 33%
061 - 064, 071, 073 7 6 6 6 2tol 83% 1 17%
065, 142, 144 1 1 1 0 ltol
067, 068* 1 3 1 1 ltol 100% 0 0%
072,074, 075 6 4 4 2 2tol 100% 1 50%
076, 077, 079, 081, 091 4 1 1 1 4t01 100% 0 0%
101 - 104, 108, 109, 144 2 2 2 2 ltol 100% 1 50%
111-114 5 2 2 2 3tol 100% 2 100%
131, 145, 163, 164 1 1 1 1 l1tol 100% 1 100%
132 - 134, 245 2 1 1 1 2tol 0%
141, 143, 151 - 156 3 3 3 3 l1tol 100% 2 67%
171-173 2 1 1 1 2tol 100% 1 100%
181 - 184 4 1 1 1 4t01 100% 1 100%
205, 206 2 2 2 1 lto1l 100% 0 0%
TOTALS 226 56 54 48 5to1 94% 22 46%

*Nonresident tags sold as resident tags in second draw

Apps - # of unsuccessful 1st choice applicants plus successful 1st - 5th choice applicants for given unit group

Tags Sold - tags sold from all drawings and tag allocations (special and landowner type tags) including tags leftover after the
main draw to both residents and nonresidents

Tags Avail - Available tags at season opener - accounts for tags returned for any reason and alternate tags issued

Draw Odds - # of "Apps" divided by Total Quota for the 1st draw
% Return - Percent of hunter return cards received compared to total tags sold

% Hunter Success - based on # of successful hunters divided by Tags Sold (includes did not hunts; a portion of
nonreturns are assumed to be successful based on past trends of hunt results records not yet returned)

hunt returns thru 2/27/14



